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ABSTRACT

Our purpose at WW (the new Weight Watchers) is to "inspire
healthy habits for real life. For people, families, communities, the
world - for everyone." For 56 years, we’ve been a leader in weight
loss. Now, however, our mission is bigger and broader: drive health
and wellness, making healthy habits accessible to all, not just a few.
The question is, how do you deliver on that? Humans are notori-
ously fickle, stubborn, and irrational. They don’t always do what
is in their best interests. Moreover, behavioral change and habit
forming is genuinely hard. It is all too easy to skip going to the
gym, to resist that extra cookie, or to take time for yourself and
reduce stress.

In this session, we’ll discuss what’s involved in behavioral change
and nudges, and how the WW data science team are working on
personalized experiences, various recommenders, and other data
products at scale to aid our members’ success.
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