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Abstract

Period tracking applications have traditionally been designed for women as the primary users, while reproductive
health is often seen as a shared responsibility in a relationship. This work investigates how these apps can
facilitate partner usage without undermining the primary users. Using an exploratory, multi-method approach,
we conducted a survey (N = 37) and semi-structured interviews in pairs (N = 8) to explore the motivations,
attitudes, and design preferences for partner access to reproductive health data. Survey results indicated that a
majority of participants viewed menstrual tracking as a shared responsibility. However, barriers such as privacy
concerns and lower confidence in reproductive health knowledge of partners remained. Qualitative analysis
revealed key themes, including the importance of user-controlled data sharing, prioritisation of primary users in
the design, and preferences for tailored features to improve the secondary users’ information intake. Participants
emphasised that partner involvement should enhance communication rather than replace it.
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1. Introduction

Mobile applications often strive to make the lives of users more convenient by allowing the support of
mundane tasks [1]. One such application category is reproductive health tracking. The primary focus of
these apps is to collect and track data on menstruation, the overall period cycle, symptoms, fertility and
to offer other valuable insights into reproductive health [2, 3]. Upon examining the key features of many
reproductive health apps [2, 3], it could be argued that they could be equally relevant for partners who
wish to support their significant others in managing their reproductive health. For example, tracking
cycle-related symptoms could help partners to better understand the physical discomfort that frequently
occurs, thereby fostering better communication and support in their relationship.

One notable example in the world of cycle apps is the app Flo. Though previously aimed exclusively
at women, the app has undergone redesigns to cater to a more inclusive and neutral target group
[4]. This has been achieved by developing a feature for partners, that allows them to support the
period-having partners. Next to Flo, other applications have implemented similar features for partners
[5, 6]. Traditionally, the primary users have been assumed to be female, as visibly reflected in the design
choices of these apps, such as the predominance of stereotypical feminine colours and design elements
in many of the popular period-tracking apps available in app stores [7]. Besides changing just the visual
appearance, partner features could also provide a helpful experience for partners who seek to support
their partners and learn more about reproductive health [8].

However, including secondary users in the design leads to new challenges. Even though this shift
of focus is already in motion, little is known about users’ actual desires and expectations and how to
ensure efficacy for partner users. It is not yet clear whether moving focus from the primary users could
potentially have negative effects on their user experience. Further, depending on several sociological,
economic and geographical factors, non-menstruating partners tend to have less knowledge about
female reproductive health [9]. This could result in metrics being misunderstood or misinterpreted.
This difference in knowledge and needs of the primary and secondary users requires more research.
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This work will therefore aim to answer the following research question: “How can period-tracking
apps be designed to facilitate partners as users without undermining the primary users?”. To answer this
research question, a multi-method approach was used, utilising both a survey and semi-structured
interviews. Within this paper, menstruating partners are often referred to (by participants) in feminine
terms while the non-menstruating partner in masculine terms. However, this is acknowledged as an
imperfect generalisation and is not intended to exclude or marginalise any relationships or individuals.

2. Related Work

2.1. Gendered Technology and Co-usage of Health Tracking Apps

Period tracking apps are a prominent category within the broader field of Femtech, which is a term de-
scribed by Jacobs and Evers as digital applications, “that focus on the reproductive health of women”[10].
Femtech plays an important role in digital health because the emergence of Femtech has shifted the
focus from a historically male-focused health perspective towards women’s health [11]. However,
this shift introduces new risks. Period apps could potentially reinforce harmful stereotypes, binary
gender norms and essentialist views of the menstrual experience, often visible in the design, language
choices and assumptions made about its users [12]. Many Femtech applications and technologies frame
menstruation as solely a biological function of cisgender women, and linking it to their function in
reproduction excludes a range of users from the conversation, including transgender, non-binary people
and possibly even partners, by assuming they do need to be involved [13, 14].

Moreover, the implication of menstruation with the goal of conception further marginalises users
who may track their cycles for other health reasons, such as endometriosis, PCOS (Polycystic Ovary
Syndrome) or hormone therapy. This not only restricts those who these technologies might be initially
intended for but also deems individuals who do not fall into the regular categories as “outsiders”[15].
These “outsiders” often encounter barriers in the existing apps, as many do not offer enough functionality
and support for tracking irregular cycles and atypical symptoms. When even primary users struggle to
gain value from these tools, it highlights the broader issues in current Femtech solutions.

This critique can be interpreted through the double bind in digital health tracking, where innovation
and regulations are closely tied to forms of control [16]. Period tracking apps are often marketed as tools
for empowering users to better understand and manage their bodies, yet they opposingly enable strict
forms of self-surveillance [17]. In line with the concept biopower, which refers to ways institutions exert
power over biological aspects of our life [18], these apps encourage constant self-monitoring rather
than offering neutral tools for self-care. This enforces a form of social control and promotes the idea
that one’s body must be continuously optimised and scrutinised [19, 20]. Other work emphasizes that
period-trackers promote a relationship between a user and their body that reinforces their responsibility
as reproductive individuals thus fortifying societal hierarchies through technology [21].

Despite these limitations, the growing diversity of users’ needs also opens up new possibilities.
Although most period-tracking apps are designed with women’s needs as the priority, other health
technology has highlighted the value of designing for multiple users. In some cases, apps have been
developed or adapted to support shared use between partners or caregivers. Dyadic health technologies
for example, are apps used by couples or care partners which have been developed to aid them with
monitoring, motivating and communicating about health [22]. These applications facilitate information
sharing between partners and helps reduce misunderstandings. Additionally, Cornelius et al. examined
how couples used an app for tracking weight-loss and found that the mutual goal setting and coordinated
tracking encouraged healthier behaviours and strengthened the sense of accountability between partners
[23]. While these results may seem less applicable for period-tracking apps due to a lack in mutual goal
setting, there are cases where the goals for period tracking also directly impact and regard the partner,
such as pregnancy planning and conception-management.



2.2. Partner Involvement Regarding Reproductive Health

We have discussed Femtech and its contemporary applications and limitations for women. However, in
this context it is necessary to also look at partners as secondary users. Because this user group also
presents its own complexities, they might conflict with the needs and expectations of primary users
and create barriers to partner engagement with period trackers.

Research suggests that men during their childhood receive significantly less sexual education than
women [24, 25], and mostly receive their knowledge from peers or from the media [26]. In the few
cases where formal schooling about menstruation is available to young men, it tends to be limited and
contain negative and confusing messages, which often reinforces existing taboos and secrecy around
the topic [14]. As an unsurprising result, research on male attitudes towards menstruation reveals them
to be often stereotypical, debilitating and negative in nature [27]. In some cultures, men even tend to
view menstruation as unclean, which is reflected and reinforced in their traditional customs [28]. This
notion might discourage men from partaking in tasks related to menstruation.

On the contrary, some men are beginning to challenge these narratives and develop a more willing
attitude towards learning about menstrual health. In one study by Peranovic and Bentley, several men
were asked to reflect on the stigma around periods during their upbringing [29]. From the findings of
that study, it was clear that respondents felt dissatisfied with the education they received about the topic,
partially because of the secrecy from their mothers and sisters. As adults, men showed a wide range of
comfort levels when discussing menstruation. Even though some maintained discomfort and distance
themselves from the topic, some had an open and empathetic attitude, describing menstruation as
normal and natural. Some even “challenged the idea that men have nothing to do with menstruation” and
mentioned taking a more involved and active role in menstruation within their important relationships
[29]. A more recent study discovered that men agreed that period communication and education are
important for all genders [30]. This shift can be seen as part of a broader cultural trend of “caring
masculinities”, where emotional sensitivity and shared responsibility in reproductive matters are
increasingly valued within modern relationships [31]. Such partners could be more open to participating
in period tracking activities, especially when it regards an important relationship.

Aside from previously mentioned application-design issues and misaligned assumptions around
gender-roles, the concern of privacy remains an issue. Throughout history we have seen that menstru-
ation information has been subject to systematic breaching, stigmatisation and even exploitation by
institutional, social and political entities. For example, workplaces and educational institutions have
demanded disclosures about menstruation to justify absences or accommodations, which reinforce the
period stigma and undermine individual autonomy [32]. More recently, menstrual data collected by
period trackers have become a topic of similar discussion in political debates surrounding reproductive
rights, which resulted in many women being worried and wanting to delete their trackers [33].

These worries are further materialised by the recurring privacy violations of digital data. A study
of menstrual trackers found that many deficiencies are present in their privacy policies , which result
in not properly protecting users and their intimate data [12]. In the context of digital health design,
privacy violations are often reinforced by app design practices. By design, it is in the functional nature
of health tracking applications to track, collect, store and even share sensitive information on its user.
However, this is most often without clear consent, meaning that users might not always know how
their data is used [34]. That data is extensive and intimate in nature, with examples such as fertility
status, sexual activity, medication usage and health issues, mood fluctuations, and even users’ precise
geolocation [35]. Some apps prompt users to input even more personal data with rewarding access to
special application features [36]. Some applications might try to hide their behind-the-scenes activities
by burying the consent and service terms in lengthy paragraphs using complicated legal jargon, by
using small print or by making it difficult to access the location in the application where this information
is disclosed, which reduces transparency and undermines user control over their data [37]. Users are
not only exposed to privacy breaches but also to commercial exploitation and misuse by third-party
entities, such as insurance companies, employers or within the legal system.

The introduction of partners as secondary users further complicates these issues and could have



negative implications for the primary user. The shared access to data requires careful negotiating and
consideration of privacy. While co-use tracking is often designed to promote mutual understanding and
support [23, 22], it may also unintentionally normalise surveillance and cross boundaries if not clearly
established. For instance, if a partner retains access to a user’s reproductive data after a relationship
ends, this not only infringes on the user’s personal autonomy, but also becomes a significant privacy
risk [38]. The feeling of surveillance could lead to negative psychological consequences and power
imbalances in the relationship [39]. These interpersonal risks, from both individual and shared app
usage, adds additional facets to the larger systematic privacy risks regarding reproductive data.

2.3. Overview of Contemporary Period-Tracking Apps

The core of period trackers generally contains period tracking, ovulation tracking and symptom
logging, with some also serving advanced goals, such as fertility planning and pregnancy prevention
[2, 3, 40]. Technological advancement in Al and machine learning have made these applications
increasingly sophisticated in comparison to the traditional manual methods for period tracking [41].
Now, algorithms are able to analyse large datasets to provide personalised, predictive insights [42].
While these advancements primarily target women, men’s awareness about premenstrual syndrome
(PMS) and cycle symptoms has proven to lead to better support of menstruating partners [43]. The
following market analysis popular period-tracking apps [44] highlights common features and how
partner-oriented functionalities are incorporated. While this review draws from the most downloaded
and globally recognised apps, it does not encompass all the available period trackers.

Central to nearly all period-tracking apps are features like period tracking, fertility and ovulation
prediction, and personalized cycle overviews, which are often implemented using countdown widgets
and calendars combined with predictive insights based on previously tracked periods. Although some
apps are minimal in their design and functionality by only offering those core features, such as with the
popular app Period Tracker and Calendar [45], other apps, such as Flo [46] and Clue [47], additionally
incorporate more advanced symptom and mood management features, alongside educational content
and recommendations on reproductive health. For example, Flo offers a dynamic cycle overview,
symptom tracking, and an Al health assistant, while Clue provides a highly personalisable interface,
which allows users to track different reproductive health goals, including conception and perimenopause.
These features are complemented by a range of insightful knowledge resources such as articles.

In terms of design, most apps share a common aesthetic, often using traditionally “feminine” colour
schemes like pink and red. However, Clue stands out with a neutral design, using a colour palette of blue,
red, and white, which could signal an increased awareness of diverse user identities and preferences
[47]. Additionally, the inclusion of partner functionalities in many apps reflects a growing recognition
of shared responsibility in reproductive matters. They all allow users to share an amount of their cycle
data with a partner, but with the ability to control what information is visible, ensuring the autonomy of
the primary user. Period Tracker Period Calendar for instance offers more limited partner functionality,
simply displaying period days without any interactive features [48]. Clover on the other hand [49],
focuses more on personalised symptom tracking and includes advanced features, but no specific partner
functionalities. Partner access is only available through linking personal codes and can be revoked by
the primary user demonstrating consideration for their privacy and autonomy.

The main functionalities can be summarised as: period tracking, fertility and ovulation prediction,
pregnancy prevention, symptom or mood management, supporting a partner or educational learning.

3. Survey on User Motives and Requirements

To answer our research question, a set of different methods was used. Inspired by previously executed
usability and design-research studies for tracking apps [50, 51, 52], an exploratory multi-method
approach was implemented of distributing a survey and conducting interviews. Both the survey and
interview were held anonymous and voluntary, and no personally identifiable information was collected.
Ethical approval was obtained from the Utrecht University’s institutional ethics assessment before start



of the research. No rewards were given for participation in either the survey or interviews. The survey
served to identify the key areas of interest to better guide the in-depth interviews, which allowed for
broad insights into attitudes and concerns. The survey focused on how motivation and attitudes differ
between primary users and partners and what existing design features are engaging and relevant.

3.1. Procedure and Participants

The survey was distributed and conducted digitally through the platform Qualtrics after pilot-testing
for its clarity and relevance. Informed consent was obtained before the start of the survey by requiring
participants to read the consent form and select a checkbox before proceeding. No personally identifying
information was collected and the data was stored securely and only accessible to the researcher. For
the survey the participants were recruited by convenience sampling. This was done by recruiting
through social media and through the researchers personal and professional networks. From a total
of 39 form submissions, a number of 37 valid responses (N = 37) were collected. The only exclusion
criterion that was maintained was participants being over the age of 18, since all opinions regardless of
demographic were deemed relevant. All participants provided informed consent prior to participation.
For the initial responses (N = 39), participants’ ages were grouped into four categories: 3% was under 18
and was therefore excluded, the majority of 86% fell in the 18-24 age group, 8% were aged 25-34, and
3% was aged 35-44. Around half of the sample group self-identified as male (51%) and half as female
(49%) and no participants identified as non-binary or other. 14% of the participants reported being in a
relationship, 8% reported as being married, 3% reported a relationship status as “other” with no further
disclosure, while the majority of 76% reported being single.

3.2. Questions

The survey was constructed to collect data and explore different user perspectives about the research
topic. The questions were aimed to capture insights into current user experiences, perceived usefulness
of a partner’s features, and potential barriers that could discourage partner engagement within cycle-
tracking apps through the use of 16 closed-ended (i.e. multiple choice, Likert scale), and an open-ended
question (see Appendix A). Questions about usage experience, motivations, and attitudes explored
the differences between primary users and partners. Design preferences and engaging features were
examined to answer what existing interface elements of period tracking apps are relevant to partners
and how design features that are not yet engaging and relevant to partners can be adjusted. This was
done through questions on different types of interface styles, the relevance and perceived helpfulness
of features, and partner access. For questions about existing apps and features findings from the
market overview were used. To answer what needs and concerns primary users have regarding
sharing menstrual information with partners, questions on gender inclusiveness and app improvements
addressed how less-engaging elements might be redesigned to fit users needs, while concerns around
sharing menstrual information were covered through questions on themes like comfort, awareness,
and control. The questions in the survey were divided into the following sections: Introduction &
Background Information (Q1-Q4); Personal Experience (Q5-Q7), shown only if the response to Q4
indicated prior app use; Perception about Partner Engagement (Q8-Q12); Design Preferences (Q13-Q15);
Final Thoughts (Q16). Together, these questions ensured that both design needs and user attitudes were
meaningfully explored. The survey served both as a basis for the interview structure and to gain an
understanding of the general attitude towards period tracking apps of both primary users and partners.

3.3. Results

After data collection, analysis was done on both the survey and interview results. For the survey, data
analysis was done using R-studio. Descriptive statistics and visualisations of data were created for all
choice-questions to give an initial insight in the results. Given that the survey items were ordinal or
categorical, non-parametric tests were chosen to perform comparisons between attitudes of men and
women. Mann-Whitney U tests, in R referenced as Wilcoxon rank sum tests, were used to compare the



responses between male and female for ordinal questions since no other genders were self-reported for
the survey. For nominal questions, a Chi-square test of independence was done. An alpha level of 0.05
was used to determine statistical significance for all inferential tests.

3.3.1. Descriptive Statistics

In terms of familiarity with period trackers (Q4), 46% reported to have personally used one, 14% indicated
that their partner has used one, 38% had no familiarity with period trackers whatsoever, and only 3%
indicated to have both used one in a relationship. Of the participants that had some type of experience
with period trackers (Q5), the majority reported using Flo (56%), followed by Clue (28%) and Stardust
(17%). Additionally, 39% reported using another app or method not listed in the options. Of the latter
participants, 22% reported using the integrated period-tracking functionality of the Apple Health
application, 11% using the calendar applications in their mobile devices and the 6% using the app Maya.

When asked to indicate their reasons for being interested in period-tracking apps (Q6) all participant
reported period-tracking as their main motivation (100%). Other chosen reasons were symptom manage-
ment (44%), curiosity or learning (33%), fertility and ovulation prediction (17%), pregnancy prevention
or planning (11%) and finally supporting a partner (6%). Awareness of partner features was mixed (Q7),
but the majority (61%) selected not being aware of partner features, others (22%) have heard of it but
have not used the feature and some (17%) have heard of it and also used said feature before.

Q8 asked how confident participant were in their knowledge about reproductive health. 54% felt
at least somewhat confident, 32% were not confident, and 14% were unsure. To the question how
comfortable they would be with having to share said information with a partner if they menstruated and
were in a relationship (Q9), 81% said they would be at least somewhat comfortable, 16% were neutral,
and 3% would be uncomfortable.

For the question Q10 of whether menstrual cycle tracking should be seen as a shared responsibility
or not, 62% agreed, 16% were neutral, and 22% disagreed. Then the participants were asked how much
they agree with the statement: "Period-tracking apps should offer features that allow partners to access
cycle-related information" (Q11). In response to the statement 81% agreed, 14% neither agreed nor
disagreed, and 5% somewhat disagreed. When asked how likely participants were to use an app that
allows partners to track their partners (Q12), 72% reported likely, 14% were neutral and 14% unlikely.

Lastly three design-related questions were asked. For Q13, regarding levels of access of the partner,
the majority of participants (73%) found that the access that should be available to partners must be
personalisable by the primary user and that they must be able to choose what the partner is able to see,
19% found that partners should be able to have full access to all information that is also available to
the menstruating partner, 3% reported that partners should only have access to key highlights like the
period days, 3% reported only showing non-personal period information like general knowledge about
reproductive health and 3% found that partners should not have any access to cycle-related information.
The preferred styles of delivery of that information was mixed (Q14): almost all respondents preferred
visual app features like calendar, timelines and icons (94%), bite-size textual informational content
was preferred second (67%), 56% found out-of-app notifications to be helpful, 50% of selection was for
infographics and charts, 14 % for videos and animations, 11% for gamified learning (e.g. quizzes, scores,
points and awards) and only 6% filled for walkthroughs and larger amounts of text like articles, blogs and
wiki’s. Two other suggestions were given in the text-entry: one mentioned estimated hormone levels
in graph form, which can be categorised under “infographics and charts”. Information or tips about
patterns and activities would also be valued, however this could also be categorised under the category
“bite-size textual content”. Lastly, encouragement or a method of communication between partners
was also reported as a useful way of information exchange. For the question whether participants
found it important whether period trackers maintained a gender-neutral design, either in design or
language, the majority of 49% found it not important at all, 19% found it slightly important, 16% found
it moderately important, 14% found it very important and just 3% found it extremely important.
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Figure 1: Boxplot for Q8 - Confidence - Level 1 = Definitely not, Level 5 = Definitely yes.

3.3.2. Open Question

The survey concluded with an open question (Q16) where participants had the opportunity to share
their final thoughts. Five themes emerged from the responses: communication, responsibility, privacy
and user control, design suggestions and other. For the communication theme, participants expressed
the importance of open dialogue between partners. Some highlighted that encouraging conversations
and education about cycles can be of importance with fostering mutual understanding and for support.
One respondent emphasised the shared responsibility in a relationship, suggesting that this kind of
information should be indeed visible and even tracked by both partners. The theme of privacy and user
control was the most frequently mentioned theme. Multiple participants stressed that the person who
menstruates should retain full control over what information is and is not shared and to what extend.
Some even referenced more broad socio-political concerns, such as the growing concerns about data
privacy, to highlight the importance of user control.

3.3.3. Inferential Survey Results

For the inferential statistical analysis, the Mann-Whitney U test and Chi-square test were used. Out
of all tests, one statistically results came forward. For Q8 regarding confidence of period knowledge,
results showed a significant difference between male and female respondents (W = 243, p = .018, Z =
2.19, r = .36), with moderate effect size. Other performed tests gave no significant results. Regarding the
question whether attitudes toward menstrual cycle tracking as a shared responsibility differed by gender
(Q10), the results indicated that gender did not significantly influence whether respondents believed
period tracking should be a shared responsibility in relationships (W = 158, p = .693). Another Mann-
Whitney U test was conducted for Q11 and the results indicated that male and female respondents
expressed comparable levels of agreement to the statement that partner-access features should be
included into period trackers (W = 193, p = .459). For Q12, no significant gender difference was present
in participants’ reported likelihood of using a partner-oriented period-tracking app (W = 210, p = .200).
For Q15, a Mann-Whitney U test indicated there was no significant difference between male and female
respondents regarding how important they consider a gender-neutral design in period-tracking apps
(W =192.5, p = .494), indicating similar levels of importance for men and women. Lastly, for Q13 a
Chi-square test of independence indicated no significant association between gender and respondents’
preferences regarding the level of access partners should have in a period tracker (x2(4) = 4.30, p = .367).



Table 1
Interview participants and respective information.

Participant Duo Relationship Type = Age Gender Experience with Period-Tracker

F1 1 Romantic Partners 56 Female No
M1 1 Romantic Partners 70 Male No
F2 2 Romantic Partners 20 Female Yes
M2 2 Romantic Partners 20 Male No
F3 3 Romantic Partners 24 Female Yes
M3 3 Romantic Partners 27 Male Yes
F4 4 Platonic Friends 21 Female Yes
F5 4 Platonic Friends 23 Female No

4. Interviews on Design Principles

Because the topic of partner involvement in period-tracking apps is under-researched, qualitative
insights were needed to explore the novel themes. Based on the survey results, the in-depth interviews
were aimed at answering the core research question of how design features can be adjusted to be
engaging and relevant to both partners and what needs and concerns both users have regarding sharing
information with partners.

4.1. Procedure and Participants

The semi-structured interviews with the participants were conducted in duo’s, which lasted approx-
imately 30-35 minutes per duo. The interviews were conducted in-person, as otherwise the design-
exercises would have been challenging to perform. The sessions were audio-recorded, and participants
were asked to read and sign informed consent forms beforehand. For the interviews, the sessions were
held with 4 pairs, resulting in 8 participants in total (see Table 1). The participants were recruited
through purposive convenience sampling through the researchers personal and professional network.
It was a preferred attribute that the duo’s were in a romantic relationship, however due to the lack
of available and willing interviewees one duo consisted of two female platonic friends. Besides being
partners, another inclusion criteria was at least one person currently or previously having had a period.
The interviewees had variable experience with period tracking apps, including neither of them having
experience, the menstruating individual having experience or currently using a tracking app and both
partners using one. The interview participants were aged between 20 and 70 (M = 32.6, Mdn = 23.5).

4.2. Questions

In-person interviews were conducted for the second part of the research. After obtaining written
consent, the interviewees were reassured about the voluntary and low-risk nature of participation
to ensure they were in a comfortable headspace to potentially discuss about sensitive topics. The
conversations were audio-recorded on a mobile device for later transcription. The interview itself was
guided by an interview guide containing set introductory and exploratory open questions to let the
interviewees get familiar with the research subject and share their own perspectives and experiences,
which were then followed by a predetermined set of design questions and exercises (see Appendix B). A
semi-structured method was used, so that after each unclear, incomplete or relevant answer a follow-up
question could be asked.

To address differences in motivation and attitudes and finding possible concerns and barriers to period
trackers, participants were asked about their motivations and hesitations (IQ5), app preferences (1Q6),
and real-life scenarios where menstrual awareness might be useful (IQ7) in the introductory questions
of the interview. One question was designed as an experience mapping exercise (IQ7) by prompting the
participants to walk through a typical day when knowledge about the partners menstrual cycle would
be useful. Such scenario-based prompts are common in UX and HCI research because it allows the
participants to hypothesise about or recall experiences, they have had which might have been missed



with general questioning [53, 54]. This question contributed partially to revealing context-dependent
motivations and engagements possibilities. To gather user input on actual potential app features and
interface elements, participants were asked to reflect on features from other apps they had used and
suggest relevant features for a partner-oriented period tracking functionality. The features were then
sorted, alongside a list of common features in female-oriented period-tracking apps [2, 3, 40], into three
categories: ‘Must Have’, ‘Nice to Have’, and ‘Not Useful’. Participants also sorted the features based on
visibility to users. This exercise was inspired by the customary practice of card sorting exercises used
in UX research [55]. Lastly, participants were asked to brainstorm and reflect about their preferred
design elements and layouts and sketch a lo-fi prototype on paper to better visualise what they might
have missed before or what might change based on seeing the feature in practise (IQ11) [56]. Because
the exercises required the participants to think aloud, this combination of classic interview questions
and design exercises allowed for the interview to explore a deeper level of insights but also allowed for
better visualisation and interaction for the interviewees. As a closing question the interviewees had
the opportunity to further distil their opinions and concerns, touching back on research question 4.
The questions for the interview were sorted by theme and exercise for clearer overview, similar to the
survey: Introductory & background information (IQ1-I1Q6); User-mapping exercise (IQ7); Co-designing
exercise (IQ8-IQ11); Closing question (IQ12).

4.3. Results

The interview answers have been analysed with qualitative thematic analysis. In contrast to the survey,
the interviews go in depth about the perceived experience of recurring features within existing partner
tracking apps. The interviews were firstly transcribed and then coded. Open inductive coding was
initially used to segment the needs, frustrations and suggestions of the secondary users of period
tracking apps since research about these topics have been seen to be rare. Additionally, any mentions
of interaction between partners, concerns (e.g. privacy, data, abuse), usefulness and exclusion were also
categorized. The superficial codes were manually assigned to each relevant quote. Then, the initial codes
were thoroughly examined and sorted based on similarity into sub-themes. This ensured that duplicate
and similar codes were eliminated. Lastly, all sub-themes were categorised into major themes. The codes
from the interview resulted in the emergence of several key themes: Firstly, ‘Attitudes regarding Partner
Understanding and Support’, reflected a desire for desire for opportunities that facilitate empathy
and emotional understanding rather than just passive data consumption by the partner; The second
theme, ‘Data Sharing and Privacy’, indicated that users value the ability to regulate what menstrual
data is shared with their partner and the importance privacy plays in this dynamic; The theme ‘Feature
Utility and Relevance’ summarises the attitudes and perceived usefulness of certain app features and
lastly, ‘Design and Accessibility’ discussed similarly the participants’ attitudes but towards design and
accessibility needs. These themes later served as part of the foundation for the adjustment requirements.

4.3.1. Theme 1: Attitudes regarding Partner Understanding and Support

The theme ‘Partner Understanding & Support’ captures the way participants conceptualised the way
some might experience a partner supporting their cycle, both emotionally and practically. The theme
occurred in all the interviews, with in total 19 occurrences spread across a variety of contexts. From the
transcripts, it appeared that participants found both emotional and practical support regarding periods
a valuable aspect in relationships.

Participants described their partner’s awareness of period-related information and willingness to
learn as a sign of care and emotional intelligence, and regarded it as an important topic: ‘T think to gain
insight into menstruation, to understand a bit how it works... That you know what phases a woman is in.
So that he gets more understanding. I think that’s one of the most important reasons.” (F2). For some, that
awareness was framed as a moral responsibility: ‘T don’t know why a man wouldn’t want to know. If you
love your wife, you should want to know.” (F1), “It’s good for them to learn. Like, how many guys even
know what a luteal phase is?” (F4). One participant noted that, because a cycle is something that affects



one partner significantly, it would be wise for the other partner to know about it: “So he’d understand
how my cycle works. You’ve got all these phases that affect your emotions and your relationship. It just
seemed smart for him to be aware of that.” (F3).

In general, open communication was considered as valued in relationships but was simultaneously
seen as a given. Participants noted that menstruation is regularly discussed in relationships. As
one participant put it: “You assume that if you have a partner, you talk about intimate things.” (M1).
Additionally, they described it as a re-occurring and automatically discussed topic: “You often find
yourself in situations with your partner, like the monthly cycle or menstruation. And then you automatically
talk about it.” (M1). This participant emphasised that knowledge about the period should be taken into
account and acted on by the partners: “Then you know, okay, she has a headache or doesn’t feel like being
intimate, or whatever. And you take that into account with your wishes.” (M1). However, some female
participants expressed their fatigue around having to initiate these repetitive conversations: “Sometimes
it just feels... stupid to have to talk about my period all the time. It’d be nice if they could just take a look.”
(F4). On the contrary, participants noted that, in some long-term relationships, partners gradually and
automatically developed an intuitive awareness for the subject: “And if you’ve known each other for so
long, you naturally experience those emotional cycles together.” (F1), “Eventually, you don’t even need to
talk about it, you just notice.” (M1).

Appreciation was given when participants experienced partners offering help or adjusting behaviour
by tracking periods: “I think it’s really sweet how he reacts when the app sends notifications. I feel more
appreciated, like he understands what’s going on with my body.” (F3). Another participant dittoed this
opinion: “Yes, if I feel tired because of it [menstruation], I like it when my husband is considerate. Then he
helps me extra during that time.” (F1).

When asked about any possible demotivating factors for partners being involved in digital period
tracking, one of the participants explained that a lack of proactiveness could be because of disinterest
or perhaps a lack of awareness: “The only demotivator I can think of is just that the partner doesn’t care
about it. Which I kind of maybe understand... I'm not sure actually. Maybe they just didn’t think about it?
I think the partner would only do it if the woman asked her partner to do it. Not from their own initiative.”
(F5). This quote also highlighted the participant believed that involvement with a cycle-tracking app
by partners would namely be initiated by the menstruating partners and not something that would be
pursued independently.

In addition, one participant questioned whether period-tracker would even be necessary: “What’s
in it for the partner? If something’s going on, you’ll tell them anyway, right?” (M2). Others had similar
sentiments of real-life communication being more important and relevant: “If I had a partner, maybe
I’d track more. But I don’t want him checking that stuff without asking. Like, just ask me how I'm doing.
Don’t go look it up in an app.” (F4).

4.3.2. Theme 2: Data Sharing & Privacy

A reoccurring theme among participants was the emphasis of the importance of user control over what
menstrual and health data is shared with a partner through a period-tracking app. This theme was
expressed in all interviews, with all transcripts containing at least one mention regarding the theme and
with a total of 19 references. While many did acknowledge the potential value of partner involvement
regarding reproductive health, they continuously stressed that any form of data sharing must remain in
full control of the menstruating partner.

This viewpoint was reflected across multiple of the transcripts and was articulated with strong
language about choice and control. One participant summarised: “[It is] Important that the woman
decides what the man can see. She’s in control.” (M2). Another participant added: “She can kick him out of
the app anytime. Like if they break up he shouldn’t still have access.” (F4). This demonstrates that access
to the apps’ information must not only be on an opt-in basis but also be revocable at any moment.

Some participants explicitly linked the issue of period data sharing to intimacy and bodily autonomy.
They framed cycles as something personal and intimate, and since it is your body which undergoes
these processes, it is up to you to regulate the information sharing. “If a woman has trouble discussing



certain intimate things with her male partner it’s up to her to decide whether or not to share.” (M1). Another
participant added: “Like, even if a guy is using it it’s all still about her body. So they should always be
visible to the woman and then she decides what the man can see.” (F5).

Another reoccurring topic was the concern about potential misuse of period information. A participant
warned: “Some women might feel it’s too intimate and the man might not fully understand it anyway. Or
worse, he could misuse the information.” (F3). It occurred to the participants that there could be instances
that this data could be used to make wrong assumptions: “He might start making assumptions based
on the app like, ‘the app says she’s feeling this way,” and he acts on that even if it’s not accurate.” (M3).
These assumptions occur even outside the context of period-tracking apps. One participant mentioned
their personal experience with their colleagues, where they noticed they tended to make assumptions
about them based on their symptoms and mood: “Sometimes they immediately assume [from my how I
act]: "Oh, you must be on your period now."” (F1). There was also reflection on the broader experience of
the primary user and the concern and risk of loss of control: “Maybe if the woman feels like she’s being
monitored by her partner. Like if it starts feeling controlling. That might make her uncomfortable.” (M3).

Throughout the conversations, participants clarified that in the end period-tracking apps are initially
not created for data-sharing, but as a tool. Hence, the apps should not shift away its focus from the
primary users, even if it does introduce partner-oriented functionality. One participant (F3) stated: “The
app is not made for men. Men can learn from it but it should never lose sight of the fact that it’s primarily
for women.” Their partner (M3) mentioned: “For me, it’s just helpful to know things, but she’s the one the
app is actually meant to support”.

4.3.3. Theme 3: Feature Utility and Relevance

The transcripts reflected that not every feature of period-tracking apps was deemed equally as relevant
or appropriate for partner users. As part of the interview, several design exercises were performed by
the respondents. One of which, was a sorting exercise to categorise the necessity of features in partner
period-trackers into ‘must-have’, ‘nice-to-have’, and ‘not necessary’ (see Table 2).

Table 2

Features categorised into ‘Must-have’, ‘Nice-to-have’ or ‘Not necessary’ by interview participants.
Feature ‘Must-have’ ‘Nice-to-have’  ‘Not necessary’
Countdown F1-5, M1-3 - -
Fertility window F1-5, M1-3 - -
Mood tracker - F1-5, M1, M3 M2
Symptom tracker F1, F3-5, M1 F2, M2, M3 -
Notes & communication - F1-3, M1-3 F4, F5

Recommendations & notifications F1, F2, F4, F5, M1, M2  F3, M3 -

Participants reported consistently that the countdown feature indicating the number of days until
the next phase, was seen as important and a necessity in the application. One male participant (M3)
who happens to use the partner feature in an existing period-tracking app reported: “Being able to see
where she is in the cycle... that overview is what I use most.” The fertility-window feature, was seen by all
participants as a must-have. As one participant put it: “Even if you’re not planning for kids, it’s useful like,
you know when you need to be more careful.” (F3). Features regarding notes and in-app communication
were regarded as a nice-to-have, except by two who thought it was unnecessary, as people should not
have a say in things they have no experience in: “If you don’t have a period, what are you doing in that
chat?” (F4). Recommendations and notifications, such as tips around health and symptom-relief where
mostly seen as a necessity, except for two participants who reported it as nice-to-have. One participant
reported: “The daily messages where it says how she might be feeling, those are actually really helpful.
Even if it’s not 100% accurate, it gives you some idea of what’s going on.” (M3).

The mood tracker was seen as a nice-to-have feature, except for one participant who found that it
was not necessary at all. One participant for instance explained that they would appreciate the feature
as an indirect communication tool: “If you notice someone feels a certain way, you can respond and



communicate.” (M1). This is in line with a sentiment expressed regarding theme 1, where a participant
(F4) expressed to feel tired having to communicate about their period all the time and that they would
appreciate if aspects of it were visible for their partners to see. The symptom tracker was mostly deemed
as a must-have, except for 3 participants who thought it would be optionally nice-to-have. Symptom
tracking was perceived as more meaningful for partners due to their direct impact on behaviour and
relational dynamics. One male participant noted: “That might be even more important than the countdown,
for me. That’s where your partner can actually do something.” (M3). When asked for the difference in
incorporating a symptom or a mood tracker and why they categorised them differently, participants
noted that it was mainly because moods are too personal and weaponizable for others to see. For
instance, one respondent reported the following: “Because moods are so easy to weaponize. Like, I hate
how men will say, "You’re acting this way because your period’s coming." That’s such a common thing. And
with a mood tracker, they could abuse it. But symptoms? That’s just facts. You can have back pain and still
be in a good mood. But men always focus on the mood. "You’re sad, you’re angry, you’re emotional." They
ignore the physical pain.” (F4). Participants related this to the autonomy of the primary user in theme 2,
that states that they get to decide what information is shown if they are comfortable with it.

In addition to the categorised features, participants also suggested their own features they deemed
useful. One participant proposed: “Insight into the phases she’s in. With an explanation of the phase and
how she might be feeling. Then recommendations, like what can he do to support her?” (M2). Another
feature was proposed: “Yeah, or a chatbot that gives tips, like "She’s now in this phase, so this is what you
can do best."” (M2). Another participant agreed to its usefulness: ‘T use AI sometimes when I'm searching
stuff online. It doesn’t matter how you word your question, it just gives you a clear answer. That’s really
convenient. ... I could ask [a chatbot] something like: "She’s feeling this way, what should I do?" Or "What
should I expect?" It would help me a lot, since this is all new to me.” (M3). In the theme of knowledge
acquisition, another participant noted that a search function with encyclopaedia-style information
would be useful: “But also a search function, if you see something you don’t recognize, you should be able
to look it up. A built-in encyclopedia.” (M1). For more passive users, features like home screen widgets
were seen as an effective style of information disclosure. “A widget on the home screen could work, just a
quick glance.”, one participant mentioned (F5).

For the second exercise respondents were asked to sort the previously mentioned features into
different amounts of accessibility, asking them who of the partners inherently should have access;
‘Woman only’, ‘Shared view’, or ‘Not necessary for either’. The results are summarised in Table 3, which
visualises how the different features were perceived.

Table 3
Features categorised based on accessibility by different users per interview participant.
Feature Woman Only  Shared View Not necessary for either partner
Countdown M1, M3 F1-5, M2 -
Fertility window - F1-5, M1-3 -
Mood tracker - F1-5, M1, M3 M2
Symptom tracker F3-5, M1 F1, F2, M2, M3 -
Notes & communication - F1-3, M1-3 F4, F5
Recommendations & notifications - F1-5, M1-3 -

Firstly, the countdown feature was mostly regarded as important and necessary for both partners.
Most participants preferred it as a shared feature, while two felt it should be woman-only. One
participant suggested how this feature could be dynamically implemented to change depending on the
period phases: “So maybe when she’s not on her period, the countdown is the main thing. But when she is,
the screen switches to something like symptoms.” (F4). The fertility window and recommendations &
notifications were unanimously considered as a shared feature and therefore relevant for both partners.
The mood tracker was mostly seen as relevant for both partners, except for one participant, reflecting
their concerns about misuse and privacy in the first exercise. Symptom trackers provoked contrasting
opinions, with equal number of respondents viewing it as woman-only as shared. No participants



rejected it, suggesting strong overall perceived value in general, similar to the first exercise. Duo 2
and 4 emphasised that even though they thought most of these features would be useful to partners, it
should all be disclosed on the primary user’s terms. Finally, notes and communication features were
seen as a shared feature, since two users are needed for communication features, and two people found
it unnecessary for either partner.

As an addition to the sorting exercises, participants were asked if they wanted to sketch out how they
visualised the mentioned features and layout of features in a partner view (see Figure 2 and 3). They
were encouraged to use the features they had previously categorised as ‘Must-have’ or ‘Nice-to-have’
and under ‘Shared view’. The features drawn for by duo 1 were: colour-indicated cycle phases (top-left),
emoji-indicator for mood (top-right), calendar with colour indicators (mid-centre), and search function
(bottom). Duo 3 drew the following: phase indicator and countdown (top), hormone graph (middle),
symptom-tracker, a “Today” summary (bottom), and a navigation menu (bottom).
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Figure 2: Interview sketch duo 1 Figure 3: Interview sketch duo 3

4.3.4. Design Preferences

The following theme captured the respondents’ concerns and preferences regarding application design
and their needs for accessibility and intuitiveness.

Participants highlighted that for a partner feature to be effective and inclusive, the app’s interface
must be universally accessible: “Yes, it should be usable and downloadable for everyone.” (M1). User-
friendliness was considered a baseline requirement. The app should not only be simple to use but also
offer guidance and clarity through its design: “By pressing a button on the app, you immediately get to
a menu... Like a guide from A to B and that everything is simple and information is easy to find” (M1).
Simplicity was frequently mentioned, especially in relation to data presentation and layout: ‘T think
most apps have way too much information. Sometimes it’s so hard to find what you’re looking for like
settings, for example.” (F3). Graph specifically, were seen as potentially inaccessible or overwhelming
for some users: “Because not everyone knows how to read graphs. It should be friendly and logical. Easily
recognisable.” (M1). One participant proposed a simplified view specifically for partners, stripping away
any irrelevant elements: “Unlike some other apps where it shows all kinds of graphics and baby stuff,
I don’t need that. I want to see the hormone chart, the daily info, the countdown, and be able to track
symptoms easily.” (F3).

The use of visual elements like colours and icons were also seen as helpful. Participants suggested
the usage of coloured bars to indicate the period length, gradients to indicate the different stages of the



cycle. One participant mentioned: “At the start of the cycle it’s green, then it shifts to yellow or orange,
and during menstruation it turns red... Green is the ‘safe’ period” (F1). About the emoji’s they said:
“During that period, an emoji pops up, like a grumpy face so you know it’s starting” (F1).

Finally, language use also mattered: participants pointed out the difference between how people
might communicate about these topics and how this could be reflected in the interface: “Women like
to explain more, are more emotional. I prefer short signals... Women want to share more than men and
have more to say” (M1). Some suggested incorporating playful and indirect language, such as “using
cute nicknames. Like how in English they say ‘the Red Princess is coming’” (F3). Text-based prompts with
similar tone of language were also recommended: “Or with sentences, like Be nice’ or something like
that. Or warnings that the man should be considerate of the woman” (F1).

5. Discussion

This study explored attitudes and needs related to partner involvement in period-tracking apps

5.1. Data and Responsibility Sharing

Attitudes regarding shared responsibility were shown to be generally positive. 62% of the survey
participants believed cycle tracking should be a shared responsibility. Interview transcripts revealed
that shared tracking was only acceptable when built on clear communication and consent. In line with
similar work [33], the fear of real-world consequences due to data misuse re-occurred as a concern
in the interviews. Survey data also confirmed strong support for personalisable access, with 73% of
respondents believing that the menstruating users should choose what their partner can see, while
only 19% supported full access for the non-menstruating partner. Interview themes strongly supported
these results. The concerns about user control were a re-occurring topic and were not limited to the
feature preferences but also extended to the design ethos behind application development. For most
of the features, participants clarified that even though useful and important, the visibility should be
personalisable to the primary users’ preference. The sorting interview exercises showed that opinions
on the accessibility differed drastically per person. However, personalisability of access allows for full
autonomy over personal data while, regardless of whether attitudes and comfort levels change over
time. Taking these perspectives together, they suggest that partner involvement should never come
at the cost of the autonomy of the primary user and that data sharing should be conceptualised as a
controlled extension of the primary user’s experience.

5.2. Educating Partners to Enable Active Engagement

Survey responses revealed a significant difference in self-reported confidence about reproductive health
between genders (W = 243, p = .018, r = .36), with female respondents expressing notably higher
confidence. This disparity echoed throughout interviews, where female participants described often
having to educate their partners. Respondents consistently emphasised the importance of addressing
this gap through educational features, strong communication and contextualised insights. Only 6%
of all survey respondents cited “supporting a partner” as a reason for using such apps, and only 3%
had used one jointly in a relationship. Interviewees perceived this limited involvement to stem from
lack of initiative, with engagement only occurring when explicitly invited. This passivity contrasts
with the desire for emotional and practical support surrounding the cycle. Literature shows similar
and even more extreme attitudes of partners [28]. Most respondents were unaware of partner-support
features, reinforcing that partner participation is not yet normalised. These findings point to the
importance of partners being positioned as active learners and supporters by incorporating educational
elements and relational framing into app content. Participants proposed educational components
such as encyclopaedias and search functions for non-menstruating partners to learn independently.
Additionally, some users requested home screen widgets or partner-specific dashboards that display
only essential highlights, offering a low-effort mode of tracking.



5.3. Features for Partner Support

Several features that are often present in regular menstrual trackers were repeatedly identified as
relevant and helpful for partners. Countdown features and fertility showcasing were classified as a
“must-have” by all interviewees and were noted for their practical use in planning, intimate activities and
symptom anticipation. Symptom tracking on its own was also seen as valuable, especially for partners
who seek to better understand the menstrual cycle and its’ discomforts. However, opinions diverged
regarding other features, such as mood tracking, notes & communication, and recommendations. These
diverging opinions highlights the need for personalisable feature support. When implemented correctly,
research showed such co-usage to have positive effect [23, 22]. Still, a recurring sentiment was that
the menstruating partner should remain priority and central in the app. While some praised partners
who offer such support during cycles, others noted that this shared aspect of period tracking should
not replace interpersonal communication but rather enhance it. Others described their experiences
where the assumptions about one’s behaviour were incorrectly linked to menstruation, adding to
the emotional nuisance of constantly having to explain themselves. Some participants were not as
guarded and appreciated the concept of shared data with their partner and even saw it as self-evident.
Overall, to adjust menstrual tracking applications to include partners in a non-invasive manner, the
findings highlight the importance of offering features that support understanding, education and
relational care. Furthermore, the study highlighted the diverging and sometimes contrasting opinions
and needs regarding features, design aspects and communication, which in turn emphasised the need
for personalisation options to facilitate as many users in the period-tracker user groups as possible.

5.4. Visual Design

In terms of design and communication style preferences varied, but participants overall favoured clarity
and intuitiveness. In the survey participants reported preferences towards visual and minimalist data
delivery, such as using timelines, bite-size textual content, and infographics and charts. Interview
participants supported this, noting that overly detailed or technical design could be overwhelming or too
complex. Several respondents advocated for interface design that is simple and logical or that enables
quick and understandable overviews of presented data. Some had specific contrasting suggestions, such
as using playful cues, metaphors and nicknames, and icons such as emoji’s. Survey statistics showed no
significant gender difference in valuing gender-neutral language and design, however more than half
of participants reported it as at least somewhat important. In interviews inclusivity was interpreted
in broader terms than gender, as mentioned with the suggestions for accessible and minimal design.
From these differentiating preferences could be derived that, in terms of design and communication,
implementing personalisation options could accommodate those diverse needs and preferences to
ensure maximum user satisfaction. Participants also gave their own suggestions for features that they
saw as useful for partners. These included Al-assistants, such as a chatbot offering tips and answers.

5.5. Proposed Requirements

Based on the main findings of this work, the following adjustment requirements are proposed to ensure
inclusion of both primary and secondary users’ needs and goals for digital period tracking, while
maintaining minimal conflict of the differences between the users. These adjustments are informed by
both the survey and interview results and aim to guide application designers about both users. The five
key domains are: privacy and autonomy, motivation and education, communication and boundaries,
feature relevance, and interface personalisation.

1. Period-tracker should prioritise user’s autonomy by providing transparent and revo-
cable access: Consent and autonomy over personal data were central concerns across the research
results. Participants described possible discomfort with ongoing and unmonitored access to period data,
particularly in specific or changing relationship dynamics.

2. Partner education should be facilitated through accessible information: Several participants,
expressed low confidence in their knowledge on reproductive health. Some also expressed curiosity



and willingness to learn and support their partners. Period trackers should include short and accessible
content tailored and understandable to all potential users.

3. Period trackers should encourage partner involvement: Period-trackers should adopt
conventions that actively normalise reproductive education and involvement in relationships. By
framing partner involvement as a form of active support, period trackers could encourage more
intentional and empathetic attitudes and help shift the perception to a positive shared experience.

4. Features should be personalizable based on partner preferences: Not all features we equally
seen as relevant to partners. To accommodate this diversity, period-trackers should allow both users to
be able to tailor features to what they think is relevant for them.

5. Period-trackers should offer personalisation of design and communication styles: The
study highlighted the preference differences in both app design and communication. These differing
preferences re-suggests the importance of personalisability in a broader definition, which highlights
that the applications’ design should accommodate multiple engagement and information-processing
styles in order to satisfy multiple different user groups, rather than imposing a one-size-fits-all interface.

5.6. Limitations and Future Work

The interview study involved only a small sample of 8 participants with one due being platonic friends
working as a hypothetical couple. Additionally, the sample of both the interview and survey lacked
diversity in terms of gender identity and relationship dynamics. The absence of participants who
identify as non-binary and individuals in queer relationships, limit the generalizability of the findings.
Another limitation lies in the hypothetical nature of partner involvement for some participants. Also
several interviewees or survey respondents reported to have no prior knowledge or experience with
partner features or even period-trackers in general. Future studies should include recruit a larger
number and spectrum of participants to better understand the entirety of attitudes and needs. Finally,
although this study touched on the importance of personalisation in application design, it did not
manage to explore in depth how personalisation can be technically and ethically implemented in the
context of period-trackers.

6. Conclusion

This work aimed to investigate how period-tracking applications can be adjusted to facilitate secondary
users, without undermining the primary users. The study used a multi-method approach, drawing
results from both a survey and interviews, in order to explore how attitudes between user groups differ,
what needs and goals they have and what concerns needs to be addressed during the design process.

The findings revealed that a generally positive attitude towards partner involvement was present
among the participants, especially to improve relational communication about reproductive health
and to share the responsibility. However, some doubts and reservations persisted, with participants
stressing the importance of privacy and maintaining the primary user’s autonomy over personal data.

From this research, five concrete adjustment requirements for the design of co-using tracking apps
emerged: ensuring revocable partner access, tailoring feature visibility, allowing design personalisation,
integrating educational content, and normalising partner involvement. These requirements offer
actionable guidance for designers aiming to expand the inclusivity of period-tracking applications. While
partner involvement in period tracking shows the potential to offer support and improve communication,
it must be implemented carefully to maintain the autonomy of the primary users.
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A. Full Survey Questions

Survey questions used in the online survey with corresponding answer options. With the exception of
the final question all are multiple choice:
1. What is your age?

« Under 18
. 18-24

o 25-24

e 35-44

o 45+

2. What is your gender?

+ Female
« Male
+ Non-binary / third gender

« Prefer not to say
3. What is your relationship status?

« Single

+ In a relationship
« Married

« Other: ...

4. Are you familiar with using a period-tracking app?

e Yes, I have used one
+ Yes, my partner has used one
« Yes, both my partner and I have used one

« No, I am not

5. Which of the following apps are you familiar with? (Select all that apply)


https://apps.apple.com/nl/app/clover-menstruatie-kalender/id1423628793
https://apps.apple.com/nl/app/clover-menstruatie-kalender/id1423628793

« Flo

o Clue

+ Clover

o Stardust

« Other, namely: ...

6. What are/were your reasons for using or being interested in period-tracking apps? (Select all that
apply)

« Period tracking

« Fertility and ovulation prediction
« Pregnancy prevention or planning
« Symptom management

« Supporting a partner

« Curiosity or learning

« Other, namely: ...

7. If you are aware of a partner-access feature, have you used it?

« Yes, and I have used it
e Yes, but I haven’t used it
« No, I was not aware

8. Do you feel confident about your amount of knowledge about female reproductive health and periods?

+ Definitely not

« Probably not

+ Might or might not
« Probably yes

+ Definitely yes

9. How comfortable would you (hypothetically) feel sharing your cycle-tracking data with your partner?

+ Very uncomfortable

« Somewhat uncomfortable

« Neither comfortable nor uncomfortable
« Somewhat comfortable

« Somewhat comfortable

+ Very comfortable

10. Do you believe that menstrual cycle tracking should be seen as a shared responsibility in relation-
ships?

+ Definitely not

« Probably not

» Might or might not
+ Probably yes

+ Definitely yes

11. To what extent do you agree with the following statement: "Period-tracking apps should offer features
that allow partners to access cycle-related information."

« Strongly disagree
» Somewhat disagree



+ Neither agree nor disagree

« Somewhat agree

« Strongly agree

12. How likely would you be to use an app that allows partners that do not have a period, to help track
their partners that do? (If you do not have a partner, you can answer this hypothetically as if you do

have

one)

« Extremely unlikely

+ Somewhat unlikely

+ Neither likely nor unlikely

+ Somewhat likely

» Extremely likely

13. What level of detail should be available to partners in a cycle-tracking app?

« Full access to all information that is normally available, including symptoms, cycle stages, and

notes

« Access to key highlights only (e.g. period days, fertile window)

« personalisable access: primary user chooses what the partner can see

+ Educational mode only: no personal data about the menstruating partner, only general knowledge

about cycles

« Partners should not have access to cycle-related information

+ Other, namely: ...

14. What style of information delivery would be most helpful for partners in cycle-tracking apps?

(Sele

ct all that apply)

« Visual app features (e.g., calendars, timelines, icons)

Bite size textual content (e.g. tips, summaries, facts)

Notifications (e.g. about cycle stage updates and context)
Walkthroughs and larger amounts of text (e.g. articles, blogs, wiki’s)
Gamified learning (e.g. quizzes, scores and points, awards)
Infographics and charts

Videos and animations

None of the above

Other, namely: ...

15. Do you find it important that period-tracking apps maintain a gender-neutral design (e.g., removing

stere

16

otypically feminine visuals, using inclusive language)?

Not at all important
Slightly important
Moderately important
Very important
Extremely important

. Do you have any suggestions or concerns regarding the integration of partners into cycle-tracking

apps? (Open answer)



B. Full Interview Questions

1. What is your age?

2. What is your gender?

3. What is your relationship status?

4. Have you or your partner ever used a period-tracking app before? If yes, which one?

5. What would withhold you and what would motivate you to use a period tracking app with your
partner?

6. Think of any app you really enjoy using. What do you like about it?

7. Walk us through a day when knowing something about your or your partner’s menstrual cycle would
help. What happens during such a moment? When and how would you open an app that could help
track that?

8. Think of the apps that you have used in the past. What are some features that you have seen that
you would put in a period tracking app, for partners that do not have periods and that may not know
much about periods?

9. Here are some other example features. Can you sort the features you listed, and the example ones
into ‘Must Have’, ‘Nice to Have’, and ‘Not Useful’?”

« Mood tracker

« Fertility window

+ Period countdown

« Symptom tracker

+ Notes from partner

« Recommendations and notifications (e.g. foods, self-care)

10. Now also sort them based on accessibility in Woman Only, Shared View, or Not necessary for either.
11. Imagine there’s a period tracking app made for partners. Can you sketch what the main screen
might look like for the partner? You can use the features on the cards as examples.

« Would it be used actively or just to observe?

« What do you see as the most important features?

« Why did you arrange it this way?

« What should the partner see?

« What should they not see?

« How does it differ in comparison to an app for just for women?
« What features came up multiple times?

« Which ones caused debate?

12. If you could make just one rule for how a shared period app should work or what app-designers
should keep in mind while designing an app like this, what would it be?
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